
S P E C T R U M

2022 2023

pre-viewreview
VOL. 01

consumer 
mood



Our subjective compilation 
of the three most important 
trends of the passing year 2022 
(review), represent a reflection 
on what is within us, but also on 
what we are building this better 
tomorrow. A pre-view of in what 
directions this re-building of 
the world begins is the trends 
spectrum of 2023, which we 
invite you to deep-dive into.

consumer mood

VOL. 01

*Zygmunt Bauman, "Retrotopia",
Cambridge: Polity Press, 2017

In 1985, the movie Back to the Future was released. Four years later, the 
second part of the film, set in 2015, premiered. Flying cars, levitating 
skateboards.... Although the vision of the future seems somewhat infantile 
in retrospect, it was one of the last optimistic visions of the future. 

Later post-apocalyptic stories and dystopias, or rather retrotopias 
according to Zygmunt Baumann’s* nomenclature, dominated. He posits 
that as humanity we have stopped believing in a better future. Is this really 
the case? Do we no longer associate the future with a vision of progress, but 
rather with degradation, with irreversible negative changes for humanity 
and the environment? There is no doubt that in recent times the world has 
been dominated by negative factors and crises, which are reflected in 
human moods, emotions and behavior. Awareness of global crises and their 
impact on individuals is insanely important. But even more important is to 
learn lessons and build a new and better tomorrow.



VOL. 01

table of 
contents

P. 06

P. 05

P. 13

P. 20

P. 32

solidarity in giving

review

climate shadow

solastalgia

2022

pre-view
2023

consumer mood

VOL. 01



VOL. 01

At Ergodesign we explore the 
seismic cultural changes that 
are shaping the future.

NOW NEXT BEYOND

DRIVING 
FORCES

UNPREDICTABLE 
EVENTS

MACRO 
TRENDS

NANO 
TRENDS

SIGNALS 
OF CHANGE

CONSUMER 
BEHAVIOUR

MOODS & 
EMOTIONS 
OF PEOPLE

PEOPLE’S 
NEEDS

IMPACT 
FACTORS

 FORESIGHT  INSIGHT  COMPONENTS OF CHANGE

Trends are the 
framework (only).

TIME HORIZON
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solidarity 
in giving

More aware of perceptions of 
commnity and individuality
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Lies spread faster than the 
truth and the world is the place 
where seeing is increasingly no 
longer believing.

The internet reaches billions 
of individuals. Experts are 
warning that society must take 
a multi-pronged approach to 
combat the potential harms of 
computer-generated media.

Emotions, 
so hot 
right now.

TOXIC (DIS) INFORMATION

categories of  
fake news

Intentionally 
Deceptive news

Misleading news

Satire or Comedy 
news

Clickbait-y 
Headlines

TREND FACT

TREND 01_solidarity in giving
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Everything we 
hear is an option, 
not a fact.01

Everything we see 
is a perspective,  
not the truth.02

01

02

TREND 01_solidarity in giving
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01. COME TOGETHER 

TO MAKE CHANGE

The Edelman study explored 
attitudes toward trust in 
more than 10,000 Gen 
Z individuals.*

Building trust across Gen Z depends on 
security in every aspect of life, and with 2 major 
emphasis on:

The lowest attribute for Gen 
Z is self-personal relevance 
(38%).*

Gen Z is not radical; the large majority 
(70 %) are involved in a social or political 
cause, with unity as the new activism.

TREND FACT

* aged 14-24 across countries: 
China, France, Germany, Mexico, UK, U.S.

* The Sensible Generation – Gen Z & Trust 
Edelman Research, 2021

02. FROM ME TO WE

TREND 01_solidarity in giving
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Gen Z are becoming more aware 
of the impact that particular 
actions have on others, which 
changes perceptions of community 
and individuality.

MEANING

TREND 01_solidarity in giving
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To be able to give, one must 
also care. Caring is a balance 
with yourself too.

by
 @

Ky
le

 B
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n

TREND 01

We need giving now 
more than ever. 

Giving is about preserving 
the resources of our 
collective future.

solidarity
in giving

MOOD & EMOTIONS OF PEOPLE

TREND 01_solidarity in giving
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Think about yourself, 
take care of yourself.

by
 D

al
y 

& 
Ly

on

WHAT HAVE YOU DONE

FOR YOURSELF RECENTLY?

TREND 01_solidarity in giving
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climate
shadow

Measure your carbon footprint 
but act on climate shadow
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The global temperature rise must 
be limited to 1.5°C. To achieve this, 
current CO2 emissions mustdrop by 
50% by 2030 and reach net-zero 
by 2050.

TREND FACT

NOW NEXT BEYOND

* nytimes.com →

1.5°C

50%

net-zero
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TREND 02_climate shadow

temperature

time

https://www.nytimes.com/2021/09/17/climate/climate-change-united-nations.html
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What  
is more
important…

MOODS & EMOTIONS OF PEOPLE

DOING THINGS

RIGHT? 

OR

DOING THE

RIGHT THINGS?

what you can control

what you care about

If we focus on our direct carbon 
footprint are we looking in the 
right place?

what you should 
focus on

TREND 02_climate shadow
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Footprints don’t paint 
an accurate picture 
of our true individual 
impact on the 
climate crisis.

MEANING

CLIMATE SHADOW

MY CONSUMPTION

my lifestyle expectations

how I donate and invest my money?

how much of my time is focused 
on the climate crisis?

MY CHOICES

MY ATTENTION

TREND 02_climate shadow
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About carbon 
footprint
 

GOLDEN THOUGHT

“It measures everything 
except what actually 
matters. If we are going 
to work together to keep 
the worst of the climate 
crisis from happening, it’s 
going to require a bracing 
moral inventory…

… Each of us will have to undergo a kind of spiritual 
reckoning  , and that type of evaluation can’t be done by 
a calculator. To know the true expanse of your impact 
on the planet, I would urge you to overlook your carbon 
footprint   . Instead, look behind you, at your shadow.”

th
eg

ua
rd

ia
n.

co
m

 →

TREND 02_climate shadow

https://www.theguardian.com/news/datablog/2012/may/24/robert-kennedy-gdp
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We don’t need 
data-driven 
understanding 
to make the 
changes that 
will in turn 
make net zero 
a reality.

Net zero is a data 
integration problem

blog.palantir.com →

TREND 02_climate shadow

https://blog.palantir.com/net-zero-is-a-data-integration-problem-1255a8853d38
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consider quality you buy:

but also consider where the 
things you pay for come from:

01. HOW LONG WILL IT LAST?

02. HOW EASY IS IT TO REPAIR OR UPGRADE?

03. IS IT DESIGNED WITH RE-USE IN MIND?

01. MADE USING RENEWABLE ENERGY?

02. MADE USING LESS RESOURCES?

03. MATERIALS FROM LOWER IMPACT SOURCES?

Looking at our 
shadow can 
help us see our 
indirect impact 
more clearly.

TREND 02_climate shadow
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solastalgia

Fear and longing for Mother Earth
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It describes a syndrome 
of disorders such as 
anxiety or fear caused by 
climate change and the 
global media narrative 
around the subject.

sola-
stal-
gia

MEANING

SŌLĀCIUM

Latin

ALGIA

Greek

MOOD & EMOTIONS OF PEOPLE

G
LO

BAL W
ARMING   →   CLIMATE CHANGE CRISIS

   →   CLIMATE APOCALYPSE   →    

NATURE DEFICIT DISORDER   →
   P

LAST
IC

 O
CEAN   →

   O
CEAN ACIDIFICATI

ON   →   

PA
R
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GREEMENT   →
   C

LIM
ATE EMERGENCY   

→
   ECOANXIETY   →   TIERRA TRAU

M
A   →

    

MEGA FIRE   →

TREND 03_solastalgia
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TREND FACT

theguardian.com →

* Grantham Institute "The impact of 
climate change on mental health and 
emotional wellbeing", May 2021

The number of 
articles published 
between 2011-
2021 in The New 
York Times*

mental health

mental health 
& climate change

climate change

23,928

257

13,029

TREND 03_solastalgia

https://www.theguardian.com/environment/2021/may/26/climate-crisis-inflicting-huge-hidden-costs-mental-health
https://www.theguardian.com/environment/2021/may/26/climate-crisis-inflicting-huge-hidden-costs-mental-health
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Sustainable Development Goals (SDGs) serve as 
a "shared blueprint" for global action to create 
a more: 

TREND FACT

BALANCED & RESPECTFUL WORLD 

"There can be no health 
or sustainable development 
without mental health."

World Health Organization (WHO) 

forbes.com →

TREND 03_solastalgia

https://www.forbes.com/sites/onemind/2022/02/23/the-role-of-mental-health-in-global-sustainable-development/?sh=2145bbfa2897
https://www.forbes.com/sites/onemind/2022/02/23/the-role-of-mental-health-in-global-sustainable-development/?sh=5702d82b2897
https://www.forbes.com/sites/onemind/2022/02/23/the-role-of-mental-health-in-global-sustainable-development/?sh=5702d82b2897
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29% of Poles have a "green" 
conscience and feel they 
should do something for the 
environment, although they 
don’t know how and may not 
always be ready to do it yet.*

TREND FACT

* Humans Attack!, Kantar 
2020

TREND 03_solastalgia

https://ekumenia.pl/content/uploads/2019/12/humans-attack.pdf
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Our daily moods 
are becoming 
increasingly negative.

I felt so 
much, that 
I started to 

feel nothing.

MOOD & EMOTIONS OF PEOPLE

But we still have 
also unbelievers 
all around us.

What used to be fiction 
now becomes reality

nypost.com →

TREND 03_solastalgia

http://www.nypost.com/2022/07/21/tv-news-clip-about-heatwave-mirrors-dont-look-up-doom-scene/
https://nypost.com/2022/07/21/tv-news-clip-about-heatwave-mirrors-dont-look-up-doom-scene/
https://nypost.com/2022/07/21/tv-news-clip-about-heatwave-mirrors-dont-look-up-doom-scene/
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GOLDEN THOUGHT

"If working apart we are 
force powerful enough 
to destabilize our Planet,  
surely working together 
we are powerful enough 
to save it."

David Attenborough

"We must use this opportunity 
to create a more equal world 
and our motivation should not 
be fear but HOPE."

David Attenborough 
UN Climate Change Conference, 2021

TREND 03_solastalgia
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GOLDEN THOUGHT

youtube.com →

the climate is changing, 
why aren’t we?

TREND 03_solastalgia

http://www.youtube.com/watch?v=GfO-3Oir-qM&list=PL1YxUBRBoo8aZ90JJLvLCK4KaFMwRmvAo
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GOLDEN THOUGHT

in which solastalgia 
can be overcome 
by simultaneous 
reconstruction and 
rehabilitation by 
showing the paths 
of solutions.

There is 
a drama going 
on in our  
and 

what you can control

what you care about

Even small steps matters

what you should 
focus on

THE POWER IS

IN YOUR HANDS

Let’s start with these 3…

REUSE

REDUCE

RECYCLE

TREND 03_solastalgia



VOL. 01

Start buying local and 
seasonal products. 
Do  grow year-round in 
your country? 
 
Are  your national good?

 only grow in one season 
– Summer.

GOLDEN THOUGHT

REDUCE…

AMOUNT OF 

IMPORTED GOODS.

TRUE FACT

REUSE

REDUCE

RECYCLE

#Oldschool is sexy 
Bicycles used to be inherited 
from generation to generation. 
 

Did you know that you don’t 
have to replace your phone 
every 2 years?

REUSE…

OLD APPLIANCES. 

GIVE A SECOND 

LIFE TO OLD 

THINGS!

TRUE FACT

REUSE

REDUCE

RECYCLE

Dumping bio garbage without 
a bag is not bleh  😷  at all – it’s 
cool actually. 
 
A broken glass is not glass. 
 

Did you know that fiscal 
bills are not paper? They are 
mixed garbage.

RECYCLING…

GARBAGE. 

SEGREGATE 

CORRECTLY.

TRUE FACT

REUSE

REDUCE

RECYCLE

TREND 03_solastalgia
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what did you 
do to save the 
world today?

There is growing evidence 
that taking action on 
climate change and 
engaging with like-minded 
communities, can help 
combat eco-anxiety.

Climate action 
can bring multiple 
benefits to individuals 
and society, 
improving the healts 
of people and planet 
and producing 
a world that fosters 
our wellbeing.

PLANET HEALTH 

IS OUR HEALTH

TREND 03_solastalgia
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CIRCULAR CHANGE BY DESIGN

We are actively working on 
circularity. Learn about our 
program Circular Change 
by design.

Let’s take 
the first step 
into circular 
change!

www.ergo.design

TREND 03_solastalgia

https://circularchange.design/en/
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consumer mood
2022 2023

MOOD TREND

LEGEND:

SURVIVAL

MICRO&HOME-FARMING

BANKS OF POWER
SELF-SUFFICIENCY

FEAR OF RUNNING OUT 

SYMBIOCENE

NOVEL FOODSTUFF

LINK-N-LOG NATURE

COMPLETE & RESTORE 
REGENERATION

RE-COMMERCE

HABITS LOOP

MODULES FOR YEARS

TOP-UP & REFILL

LEFTOVERS

REVERSE 
LOGISTIC

NO SPACE FOR WASTE 

TOTAL LIFE-CENTERED 

GENDER FLUID

NON-HUMAN 
PERSONA

HUMAN MORE-
THAN-HUMAN

MULTISENSORY 
FEELING

WORK ←→ LIFE 
BALANCE

D.E.I.  
diversity / equity / inclusion

NEW HOUSEHOLD 
MODELS

NEO-COLLECTIVE 
CONSUMERISM 

WE ARE A MULTITUDE 
COMMUNITY

COST OF LIVING 

COOL IS NOT NEW

POWER 
VAMPIRES

TRADING DOWN

SHOPPING 
PREFERENCE ANXIETY

COST SAVING

THRIFTINESS

AWARENESS
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Let’s take the first step 
into tomorrow.

PAST / FUTURE

Let’s take the first 
step into tomorrow.

We help businesses and organizations to use 
the future as a practical tool that allows them 
to create more informed business strategies 
and design solutions.
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At Ergodesign we design 
for the future.

Are you interested in what trends 
will prevail in 2023?  

by
 K

ar
ol

in
a 

Pa
m

uł
a

JOIN A FREE 50-MINUTE 

TRENDS INSPIRATION SESSION 

JANUARY 2023

ORDER A DEDICATED 

TRENDBOOK 2023+

session

trendbook

https://meetings.hubspot.com/marcin-maciejewski
https://share.hsforms.com/193oU8dikT9KenhaBQ1HZsw4cbmy
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YOUR BOLD

MOVE

We can thoroughly consider, 
precisely outline and design the 
future visions of your business. 
Let them become a reality.

FUTURE(S) CHANGE BY DESIGN™ →

https://future.circularchange.pl/en/
https://future.circularchange.pl/en/


BUSINESS ARCHITECT

TOMASZ
ORZECHOWSKI

Stay in touch!

ERGO.DESIGN →

orzechowski@ergo.design
 +48 505 354 660

https://ergo.design/en/
mailto:orzechowski%40ergo.design?subject=

